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The study on indicators of media performance assessment:
Constructing theoretical foundations for media economics
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Following the logic of capitalism, mass media have become vital businesses of
the economic system. Meanwhile, the communication-related academia has been
well aware that the number of scholars working on media management and media
economics has expanded dramatically over recent years. However, those interested
in economics of media basically adopt the theory of industrial organization and the
structure-conduct-performance paradigm for conducting media industry research
without further consideration of differences between businesses and media. This
raises significant enquiries for this study since media and businesses are not identical

in terms of their basic characteristics, social function, and social roles.

In order to revise the SCP paradigm for better study on performance of media
corporations, as well as building the theoretical foundation for media economics, this
study is about to conduct four research methods, including document analysis,
in-depth interviews, Delphi method, and focus group discussion, to reach the research
goals. The study finally established nine factors to evaluate media performance,
including finance, customer relation, human sources, production, research and
development, organization sources, information management, marketing, regulations,
management strategy, and media characteristics. Moreover, nine factors can de
divided into 68 indicators for future studies on performance of various media

corporations.

Keywords: Communications industry, Industrial organization, Media management,

Media performance, SCP paradigm
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